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DESIGN IS A GOOD IDEA.

WHAT�S FREE ADVICE WORTH?

For some companies free 
advice is a means to sell
goods. 

Your local D.I.Y. store, for example, is 
prepared to provide you with plenty 
of paint samples and recommendations.
Advice is part of their service.

In design and other professional 
services, it�s a sensitive subject. How far
does a designer go in giving advice 
before being engaged? How much is 
reasonable for a client to request?

It all boils down to a matter of fairness.
Both parties should balance their 
interests. 
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CONFLICTS OF INTEREST

With ethics, those of 
good and bad replace the 
concepts of right and
wrong. 

Ethics are not laws, but according to
some they are the law beyond the law.

Some professions are built on the idea 
of specialisation. This can frequently 
result in representing similar and often 
competing clients. 

One thing is certain; no relationship will
prosper without mutual trust.
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SPECULATION

Large advertising agencies,
providing �free� creative 
solutions in a competitive
market is commonplace.

In brain surgery it isn�t. Design comes
somewhere in between.

Clients should determine whether
they�re purchasing a design, or engaging
a designer. Designers need to remain
open-minded. That�s what makes them
valuable in the �rst place. 

At all cost the design process has to be
valued. Without value, it doesn�t matter 
a jot whether it�s done on speculation or
paid for in advance.
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THE GRAPEVINE

Grapevines are wonderfully
productive creations. 

They make grapes. Grapes make wine. 

As any viticulturist will tell you, that the 
beautiful structure that makes all this 
possible is equally able to spread disease
and destruction.

Designers and their clients make up 
their own grapevine. Act and speak 
along constructive lines and you�re likely 
to have an excellent and bountiful 
harvest.
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TRUTHFULNESS 

Take note that this guide
has been printed using some
of the best printing inks.

This particular page was printed using 
inks made from mosses found only at 
the edge of the snowline in the Andes,
then subjected to an additional test 
involving steam. The range of colours 
available are beautiful and durable.

The preceding sentences aren�t entirely
truthful. The truth has only been told 
twice.

Be honest, but remember; sorting out 
the truth may not always be so easy.
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COMMUNICATION AND DETAIL

Designers and clients
should be responsible for 
communication and 
understanding each other.

The smallest and most insigni�cant 
detail can often be the one which causes
the machine to malfunction.

Without attention to detail this guide
would not function, without explanation
it might even raise a few questions.

When it comes to working agreements,
you need to work to agree and to be
clear. 
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PLAGIARISM

If something�s been copied,
then it could be considered
as stolen.  

The very fact that intellectual property
law exists suggests there can be 
problems in this area.

Clients should be aware that their aims
are often similar to those of other clients
and that designers minds often work like
those of other designers. The �ne line 
between in�uence and indiscretion is 
delicate. Nevertheless there is a line.

Accept no substitute for well-planned 
research. Expect nothing less than 
original ideas.
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BELIEF

Sadly, too many designers
take work they don�t 
always quite believe in. 

At the very least, designers should make
things better. To do this they need to 
fully believe in their clients.

Clients, on the other hand, need to be
aware that the e�ectiveness of design is
increased when the products and 
services connected with it are good.

When it comes to personal ethics, 
the design process should allow for 
questions and suggestions. Anything 
less isn�t design.
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GOOD CAUSES

The design profession has
an obligation to help 
society.  

Used properly, design can be 
instrumental in bringing awareness, 
soliciting action and raising funds for
worthwhile causes.

Designers however, are often taken 
advantage of. They are a breed that �nds
it di�cult to say �no�. Unlike in other 
professions, o�ers to underwrite design
services are rare.

A gratis project can consume the small
design o�ce. Know when to say no.
Know when to help.
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SAYING FAREWELL

When designers and clients
are able to develop lasting
partnerships, each entity
pro�ts.

If a relationship fails it can sometimes 
be repaired, though occasionally things
will need to be reviewed or replaced.

Most de�nitely, attempt to work things
out, but don�t force something that isn�t
meant to be. 

If the time comes, move on. As client or
designer, you�ll be doing the right thing.
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SAY 
WHAT YOU

MEAN.
MEAN 

WHAT YOU 
SAY.

LESS 
IS

MORE
...MORE OR LESS.

TYPO
GRA-
PHY

THERE�S A WORD
FOR IT.
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